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Ladies and Gentlemen of the Press,

The VIENNA DESIGN WEEK team has been spending the past twelve months exploring 
communities, searching for talent, working on a wide range of topics and building a bridge 
between Vienna and Finland. Now we are ready – and so is the program of the 
VIENNA DESIGN WEEK 2019!

This year, we welcome Finland as our Guest Country and the 9th district as our Focus Dis-
trict, home of the largest festival centre so far! The honour belongs to the Althan Quartier, the 
crystalline building known as Franz-Josefs-Bahnhof although it in fact bridges the station.

In addition to well-known formats such as “Passionswege” and our social design format 
“Stadtarbeit”, we are presenting a laboratory, this year in connection with our focus on game 
design. For the second time in cooperation with the Vienna Business  Agency, we will be 
presenting the topic of Urban Food as part of our open call. As each year – although this time 
with a clear focus on contemporary design and its value in society – we are kicking off the 
13th edition of  VIENNA DESIGN WEEK and would like to thank you sincerely for your media 
support!

Lilli Hollein, Ana Berlin 
and the teams of VIENNA DESIGN WEEK and a b c works
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General Information

Festival Director

Lilli Hollein
VIENNA DESIGN OFFICE
Rechte Wienzeile 29/2B
1040 Wien, Österreich
E: office@viennadesignweek.at

Program online

Homepage:   www.viennadesignweek.at
Facebook:  www.facebook.com/VIENNADESIGNWEEK
Instagram:  www.instagram.com/VIENNADESIGNWEEK
Twitter:   www.twitter.com/VIENNADESIGN

#viennadesignweek #vdw19

Press Inquiries

a b c works
T: +43 (0) 660 4753818
E: media@viennadesignweek.at
www.abc-works.today

Press Information

Texte und druckfähige Bilder zum Download: http://viennadesignweek.at/presse/

Festival Guide

154 pages / Edition: 7000 (German), 3000 (English) + Festival Folder 20.000
Editor: Matthias K. Heschl – STUDIO 1f.,www.studio1f.at
Proofreading: Theodora Danek
Translation: Steve Wilder
Graphic Design: Bueronardin, www.bueronardin.com
Print Coordination: Julia Maria Schanderl
Printing: Grasl FairPrint
Paper: Symbol Card E48 Inereccio 280 g/m2 (Umschlag) 
Arcoset WW 90 g/m2 Symbol Freelife Gloss 115 g/m2
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General Information

Festival Team

Director: Lilli Hollein

Project Management
Public Sponsoring, Urban Food & Design, Education: Julia Maria Schanderl
Passionswege, Program Partners, Guest Country, Debüt: Gabriel Roland
Stadtarbeit, Social Media: Hanna Facchinelli
Festival Headquarters, Sponsoring, Game Design, Debüt: Alexandra Brückner
Sponsoring, Program Partners: Laura Winkler
Intern: Caroline Rösner, Lea Hözgen, Elsbeth Ebenberger

Head of PR and Marketing: Ana Berlin, www.abc-works.today
Team PR and Marketing: Vanessa Lindenau, Pia Prezelj, Stefan Feinig

Art Direction: Christof Nardin
Graphic Design: Pascal Magino,  – Bueronardin, www.bueronardin.com

Guest Curator GAME + GRAFIK LABOR: Erwin K. Bauer – www.buerobauer.com
Guest Curator Game Design: Jogi Neufeld – www.subotron.com
Exhibition Design: Robert Rüf, Dóra Medveczky – www.robertruef.com

Editor: Matthias K. Heschl – STUDIO 1f., www.studio1f.at
Proofreading: Theodora Danek 
Translation: Steve Wilder
Website: Philipp Daun – www.philippdaun.net

Photo Documentation: Kollektiv Fischka – Kramar mit Stefanie Freynschlag, Daniela Jakob, 
Patrizia Gapp, Niko Havranek, Paulus Jakob, Maria Noisternig, Philipp Podesser – 
www.fischka.com
Portraits: Katharina Gossow, www.katharinagossow.com

Executive Board: Thomas Geisler, Lilli Hollein, Doris Rothauer
Auditors: Marlies Kinzel, Andreas Bachleitner
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General Information / Facts & Figures

VIENNA DESIGN WEEK 2019

VIENNA DESIGN WEEK is Austria‘s largest curated design festival and has been taking 
place in Vienna since 2007. Recently it welcomed over 40,000 visitors to around 200 events 
per year. In 2019 VIENNA DESIGN WEEK will take place from the 27th of September to the 
6th of October.

During ten days each Autumn VIENNA DESIGN WEEK proves that Vienna is a „City Full of 
Design“. Overlooked corners of the city turn into stages for design, both critical and playful 
approaches, entry-level communication and professional discourse explore new perspectives 
on the objects around us and design as well as manufacturing processes are revealed often 
in experimental ways specific to their location.

The multifaceted output that product, furniture and industrial design, architecture, graphic 
design and social design as well as experimental and increasingly digital positions produce 
and that is the mark of quality of the Viennese and Austrian design scene is at the heart of 
VIENNA DESIGN WEEK. The festival aims to internationally connect this local potential which 
is something that clearly shows in its programme.

In addition to the festival formats such as Passionswege, Stadtarbeit, Laboratory/Graphics, 
Debut and Urban Food & Design, VIENNA DESIGN WEEK focuses on annually changing to-
pics and their implications for design. Another crucial addition are the contributions organised 
by the numerous Programme Partners. Finally, celebration and informal networking find their 
due place in the festival.

VIENNA DESIGN WEEK is directed by Lilli Hollein, who next to Tulga Beyerle and Thomas 
Geisler is one of the founders of the festival. She conceptualises and realises the festival 
together with a team uniting a variety of areas of expertise and approaches to design. Beyond 
that VIENNA DESIGN WEEK relies on a strong network of dedicated supporters and collabo-
rators.

Festival duration: September 27 – October 6 2019

Festival Headquarter
Althan Quartier
Julius-Tandler-Platz 3, 1090 Wien
Open daily from 11am – 8pm, 10pm on Saturdays 

Facts & Figures
Visitors: 40.000 (2018)
Press Releases: 450 national and international articles 
Facebook: 31.196 Fans
Instagram Follower: 8.266 Follower
Twitter: 2.668 Follower
Festival Profil
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Festival Profile

What makes VIENNA DESIGN WEEK special?

VIENNA DESIGN WEEK was established in 2007 by Tulga Beyerle, Thomas Geisler, and Lilli 
Hollein. Since then, its focus has been bringing local and international design positions and 
relevant discourse to Vienna each year. VIENNA DESIGN WEEK is a culture festival, not a 
trade fair. The majority of contributions are curated by the VIENNA DESIGN WEEK organiza-
tion and accompanied over a period of months, from idea to realization.

International Design in Vienna

During VIENNA DESIGN WEEK, the city becomes a platform and showcase of design. In 
cooperation with designers from all over the world, Viennese museums and companies, the 
festival shows different approaches to design. Design is more than just a designed object. 
VIENNA DESIGN WEEK defines design as an essential part of the cultural production. The 
Festival shows that design shapes our material culture, our everyday life and our world as 
consumers. Simultaneously, it influences our lifestyles and most fundamentally our aesthetic 
senses and judgements. Therefore, VIENNA DESIGN WEEK has based its mission on both 
the celebration of design and on its critical examination. In the past years VIENNA DESIGN 
WEEK has become much more than just a festival: It is a design network that assembles the 
most important heads of culture, economy, media and the creative scene.

Festival Campaign

A blaze of colours – and of events! This year’s graphics will guide us through the festival by 
relying on five (!) colours and variously filled circles, from globes to classic circular surfaces 
and 3D fonts. Bueronardin takes its inspiration of colour and clarity from the modern and con-
temporary design of the guest country Finland.
The festival campaign, an outcome of the co-operation between Bueronardin and photogra-
pher Katarina Šoškić, pursues the idea of an analogue filter for reality and in three triptychs 
will feature persons interacting with translucent coloured circles, thereby superimposing a 
filter on the “City Full of Design”.
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Statements

VIENNA DESIGN WEEK Stataments

“My design practice often originates from historical elements and objects and Vienna is a city 
that has a great design history with a huge cultural heritage, those common characteristics 

make the city the right context for my work.”
– Ariane Shirvani, Programm Partner

“Being so nicely welcomed into a new city, Passionswege creates the perfect stage to exhibit for a new 
audience with an unfamiliar process. Working with one of the last ‘Drechsler’ in Vienna, we examine 

woodturning as a form of joinery, leading to a collection of seamlessly fitting objects.”
– Namuun Zimmermann and Martijn Rigters (Studio Sain), Passionswege

„Such projects are always a challenge and a step beyond everyday life and daily matters. 
It is always very interesting to plan a project in collaboration with artists and then to carry it out 

with the materials available to me. This is how you encounter interesting people and 
how you establish relationships and connections for the future.“ 

– Reinhard Bauer (Glas Bauer), Passionswege

„VIENNA DESIGN WEEK has established itself as a significant addition to the international calendar 
under the leadership of Lilli Hollein. An absolute gain for the city of Vienna and the country of Austria, 

extremely rich in creative minds. It is of the high interest to LAUFEN to contribute with content and 
discourse to this community. We do this with enthusiasm both in our homeland 

and in many  capitals of the world.“  
– Marc Viardot, MD Central European BU, Director Marketing & Products LAUFEN

„The Stadtarbeit format of Vienna Design Week is especially inspiring – it facilitates projects that prove 
design can be used as a positive, transformative tool for our social interaction. Design is political! – and 

just waiting to be used for socially relevant purposes. Especially in times when the digital impact is so 
overwhelmingly present in all matters of design, it becomes all the more exciting (and important) to 

focus on the material dimension of real, human encounters. All sails are set for the social component to 
gain commercial space and establish itself as an indispensable value (now and in the future). Vienna 

Design Week and the team led by Lilli Hollein give it the necessary impetus - full speed ahead!“
– Alexandra Fruhstorfer, Stadtarbeit
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Partners

Since 2007, VIENNA DESIGN WEEK –  has been made possible through the support of 
several strong partners. Financially, the festival, which last year welcomed more than 40,000 
visitors, disposes of a budget of slightly over Euro 500,000, with about two thirds of these 
funds provided through partnerships and sponsoring programmes disbursed by the private 
sector.

Public Principal Partner

Federal Chancellery of Austria

For many years, the Austrian Federal Chancellery has been a reliable partner that additional-
ly supports the festival team in its year-round activities. As a result of this support, VIENNA 
DESIGN WEEK acts as a platform and communicator of Austrian design at home and abroad 
also outside the festival period and moreover pursues networking efforts with international 
partners.

„The VIENNA DESIGN WEEK continuously and annually generates enthusiasm for contemporary 
design by presenting its great innovative and experimental diversity. The geographic highlights Guest 

Country Finland and Focus District Alsergrund as well as the broad range of approaches in terms of 
content and education offer a customarily varied program and countless opportunities for everybody 

interested in design to find their personal, intensive approach to the festival. Design can be experienced 
in most diverse formats: in exhibitions, product presentations, workshops, participatory projects, talks, 

and tours all over Vienna. I congratulate the biggest design festival of this country on its significant con-
tribution to highlighting the importance of design in and from Austria. The team of the VIENNA DESIGN 

WEEK succeeded in creating a widely visible beacon for this important branch of the arts and culture. 
I wish all visitors an exciting experience in exploring contemporary design 

during the VIENNA DESIGN WEEK 2019.“

Alexander Schallenberg, 
Federal Minister for EU, Arts and Culture and Media



10

Partners

Principal Partner

Vienna Business Agency

The Vienna Business Agency (VBA) has provided support for VIENNA DESIGN WEEK since 
day one. Together with VBA, a challenge by “departure” – the creative centre of VBA – in the 
context of the Urban Food & Design festival format has been organised in 2019. Projects ad-
dressing the issue of consumption have been submitted for the challenge. Selected projects 
will receive a sum of up to Euro 1,500 for implementation. The final presentation will take 
place during VIENNA DESIGN WEEK 2019. The Vienna Business Agency will support the 
futureoriented theme of Urban Food & Design by featuring talks, tours and innovative project-
presentations. 

„Vienna is one of the world’s most liveable cities, which is why more and more international companies 
are joining us every year. The population is growing in rhythm with the thriving economy and will soon 
reach two million – we are working, residing, living and consuming in an increasingly crowded space. 
This year, we are therefore inviting designers to participate in the Urban Food & Design challenge we 

have launched in collaboration with VIENNA DESIGN WEEK. Our focus is on consuming and 
consumption: what might local food production, including hospitality and enjoyment, 

look like in the future? We are convinced that the creative spirits in our city can help us 
to move ahead with gusto!”

Gerhard Hirczi, 
CEO, Vienna Business Agency



11

Partners

Principal Partner

Vienna Tourist Board

The Vienna Tourist Board has been supporting VIENNA DESIGN WEEK for many years as a
partner, thereby emphasising its conviction that the attractiveness of a city is also closely 
linked to its contemporary design and creative potential. In keeping with the motto “Vienna 
– The Stage Is Yours!”, the city invites its guests to chance out-of-the-ordinary encounters 
and encourages them to break free from the traditional map of classic tourist staples and 
instead learn about the “stages of the authentic Viennese”. This is in accord with the festival, 
for VIENNA DESIGN WEEK likewise offers an enormous wealth of possibilities to encounter 
designers, hence acting as a stage for creativity and artistic diversity to which locals as well 
as visitors of the city are looking forward with interest.

“Vienna’s reputation as a centre of excellence in the fields of art and culture does not
only stem from established cultural manifestations, but is also the result of innovative festivals such as 

VIENNA DESIGN WEEK. This event interlinks modern design with traditional crafts and at the same 
time generates important impulses for urban development through its annually changing focus districts.”

Norbert Kettner, 
Managing Director, Vienna Tourist Board
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Partners

Principal Partner

Vienna Economic Chamber

Furthermore, the Vienna Economic Chamber will act as a sponsor and public partner of 
VIENNA DESIGN WEEK 2019 by supporting our Passion Paths format aimed at connecting 
traditional Viennese enterprises and contemporary designers.

“VIENNA DESIGN WEEK is an excellent platform for marketing Vienna and its innovative enterprises 
regionally, nationally and internationally as a creative industries location. For this reason, the Vienna 

Economic Chamber has been a partner of VIENNA DESIGN WEEK for many years already 
and is pleased to continue its commitment in 2019.”

Walter Ruck,
President of the Vienna Economic Chamber
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Partners

Public Partner

Cultural Department of the City of Vienna

Moreover, we want to thank Municipal Department 7 – Cultural Affairs of the City of Vienna 
for its long-standing partnership and support in our common efforts to strengthen Vienna’s 
reputation as an open and internationally respected hub of the creative industries.  

 
“In its 13th year, VIENNA DESIGN WEEK takes its visitors once more to a new corner of the city – this 

year’s focus district is Alsergrund, with the festival headquarters located in  a structure that since the 
1970s has been resting atop the station ‘Franz-Josefs-Bahnhof’  as a striking landmark. 

The changing city perspectives created as a result of this  annual relocation also apply to the way 
in which VIENNA DESIGN WEEK views design:  always searching for new themes and aspects, 

with design and creation ranging from  a tiny scale to urban planning issues, 
while interlinking local protagonists with an international scene. Thus Vienna is much more 

than a mere event venue; rather, it is tightly intertwined with the curatorial structure of the festival. 
Working with this city is a productive endeavour – it means acting in unison, 

universally, and with great passion.”

Veronica Kaup-Hasler, 
Executive City Councilor 

for Cultural Affairs and Science of the City of Vienna

Austria Wirtschaftsservice GmbH

Another partner repeating its support for VIENNA DESIGN WEEK 2019 in the context of a
partnership is austria wirtschaftsservice | aws Kreativwirtschaft.

“Design is not only aesthetic surface, but produces important innovations to ensure the competitiveness 
of Vienna as a business location, in particular if the opportunities afforded by digitalisation are 

tapped in this context. As a development bank of the Federal Republic, aws therefore 
supports enterprises active in design and digitalisation through the aws impulse programmes, 

but also through know-how and simplified digital access to the aws offerings. Yet design and innovation 
equally need places of discussion and inspiration, such as those created by VIENNA DESIGN WEEK. 

aws thus appreciates the possibility of supporting this initiative in the long term.”

Edeltraud Stiftinger & Bernhard Sagmeister, 
Managing Directors

Austria Wirtschaftsservice GmbH
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Partners

General Partner

Erste Bank - Vermehrt Schönes!

As a general partner, Erste Bank will again participate in the City Work format through its 
MehrWERT sponsoring programme; for the fifth time already, it will confer the Erste Bank 
MehrWERT Design Prize on the best project in this format.

“In our long-standing partnership with VIENNA DESIGN WEEK, we have been specifically supporting 
the social design theme reflected in the City Work format. To attract even more attention to this issue, 

the MehrWERT Design Prize will be awarded to one of the City Work projects by Erste Bank 
already for the fifth time. In this way, the City Work format is able to successfully and 
tangibly present the goals of the MehrWERT sponsoring programme of Erste Bank: 

we place great emphasis on the networking and co-operation of our partners active i
n the cultural and social sectors. Under the City Work heading, the project participants 

cooperate with services of Caritas as well as with other social services, 
which allows for new insights and learning processes.”

Ruth Goubran, 
Head of Community Affairs and Sponsoring, Erste Group

Rado

We equally appreciate the renewed support of our general partner RADO. In the context of 
VIENNA DESIGN WEEK, RADO confers the Star Prize Austria to honour one of the shop 
display installations selected previously via an open call and shown several months before 
the festival at the RADO Boutique.

“Since the inception of VIENNA DESIGN WEEK, RADO has been a proud partner of the
festival. After all, design, innovation and technology as well as the fostering of design talents are the 

central pillars underpinning the brand philosophy of the Swiss watch manufacturer RADO. We are there-
fore happy to be again represented in 2019 at the highlight event of Austria’s design scene.”

RADO
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Peugeot

Peugeot, our general partner in the field of mobility, will support VIENNA DESIGN WEEK 
already for the fifth time. Thus our visitors will again be able during the 2019 edition to travel 
through the city with a special festival shuttle while receiving insights into the upcoming mo-
dels Peugeot will launch in the near future.

J.Hornig

We are moreover very happy to have acquired a new general partner: the coffee specialist J. 
Hornig. An open design competition will search for innovative solutions for the future preser-
vation, storage or warehousing of ground or whole coffee beans. The winning project will be 
presented during VIENNA DESIGN WEEK.

“We at J. Hornig want to offer our customers Europe’s most up-to-date coffee
experience. For this reason, we constantly strive to further improve the traditional ways of coffee pre-

paration and use. Since we know that 99.9% of the world’s smartest minds do not currently work for J. 
Hornig, we want to find novel solutions for coffee storage in the context of a design competition.”

Johannes Hornig, 
CEO, J. Hornig

Hotel Partners

As in previous years, our 2019 partner hotels – the design hotels 25hours hotel and Ruby 
Marie as well as the Beethoven Hotel – will accommodate our guests from outside Vienna 
and abroad.

Sponsors & Partners 

Like last year, the Wieninger winery’s “Gemischter Satz” brimming in the glasses of our in-
auguration guests is bound to ensure a sparkling atmosphere. And to guarantee a refreshing 
festival, this year’s mineral water supplier will be Vöslauer, alongside Trumer Private Brewery 
for beer and Finnish distillery Kalevala as purveyors of vodka.
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Sponsors & Partners
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Sponsors & Partners
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Formats and Highlights

GASTLAND FINNLAND

With its changing focus, VIENNA DESIGN WEEK aims to grant detailed insights into the crea-
tive work of a different European country year after year. Finnish design is inextricably linked 
to such characteristic and renowned brands as Artek, Iittala or Marimekko. Leading Finnish 
designers like Alvar Aalto are considered modern classics, Nokia wrote design history with the 
first generations of mobile phones, and the Finnish sauna is the mother of all spas. Shedding 
a light on this multifaceted history of design will be part of this year’s festival.

„The Finnish festival programme showcases the work of contemporary Finnish designers 
whose works have their origin both in design and art and who stand out for their reflection 

on social values.“
Dr. Laura Hirvi, Director of the Finnish Institute in Germany

“More than perhaps any other part of the world, the Scandinavian region has developed
its own, characteristic style – a style that for decades has been exerting worldwide influence.

Finland has written unique chapters of design history and continues to make an essential
contribution to contemporary design. Already for several years, VIENNA DESIGN WEEK and

Finland have been engaging in a productive exchange. Through the co-operation with our 2019
guest country, the exhibition ‘Wild at Heart’ will convey an understanding of the passionate and

definitely nonconformist aspects of the Finnish design scene.”
Lilli Hollein, Director of VIENNA DESIGN WEEK

Curated and developed by designer Tero Kuitunen, the exhibition Wild at Heart on contem-
porary Finnish design will form the centrepiece of the presentation of Finland as this year’s 
guest country. Eleven Finnish designers and brands will showcase cutting-edge aspects of 
Finnish design through works including textile and wood design, artworks and design objects: 
Eero Aarnio, Klaus Haapaniemi, Antrei Hartikainen, Tuuli-Tytti Koivula, Tero Kuitunen, Rag-
mate, Sofia Okkonen, Teemu Salonen, Aamu Song and Johan Olin as well as Milla Vaahtera.

“In the exhibition, I want to present design pieces, fine art, fashion, sculpture and photography. 
I think it’s interesting and also important to show just how multidimensional the field we call design is.” 

Curator Tero Kuitunen on the exhibition

The title of the exhibition Wild at Heart draws attention to a less noted aspect of the Finnish 
mentality: the reserved surface often masks lots of humour, exuberance and passion. Along-
side “wild humour“, Kuitunen’s show is also inspired by “rough beauty” and design as a social 
factor.
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Moreover, Finnish design will also be highlighted in many of the festival’s other programme 
formats, including a Finland Lounge, a Design Diplomacy Talk and much more.
The presentation of Finland as this year’s guest country is made possible by the Finnish Insti-
tute in Germany together with the Embassy of Finland in Vienna as well as Business Finland 
and Visit Finland.

We are particularly looking forward to the inauguration night, which will be celebrated with 
more than 1,000 invited guests and will feature a performance by Jimi Tenor together with the 
orchestra of Vereinigte Bühnen Wien (VBW). For decades, the Finnish musician has been 
crossing boundaries far beyond insider scenes, delighting audiences with his rhythms and 
unique mix of different genres ranging from house, easy listening and – as indicated by his 
name inspired by the tenor sax – jazz. Take us, baby!

“For many years, VIENNA DESIGN WEEK has been a symbol of innovation, art
and creativity. The fact that we will open this year’s festival together with Jimi Tenor is clear proof of

the artistic versatility of our orchestra. Our musicians not only create a superb sound for the
musicals performed in our theatres, but also demonstrate their broad range 

of musical virtuosity outside the VBW stages.”
Artistic Director Christian Struppeck & Managing Director Franz Patay, Vereinigte Bühnen Wien

>> More information on the Guest Country Finland: Guide p. 34

FOCUS DISTRICT ALSERGRUND

In addition to festival events throughout the city, VIENNA DESIGN WEEK also explores an 
annually changing focus district. In 2019, this will be the ninth municipal district Alsergrund. 
This densely populated part of Vienna offers atmospheric diversity, historically significant sites 
and newly emerging urban development zones.

In keeping with the aim of VIENNA DESIGN WEEK to tap new spaces, engage with public 
space, open doors and discover hidden companies with a long-standing tradition, the new 
perspectives that will open up in this way for both locals and an international audience are 
bound to meet with vivid interest.

>> More information on our Focus District: Guide p. 30
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FESTIVAL HEADQUARTERS

For ten days, the festival headquarters, one of the core elements of VIENNA DESIGN WEEK, 
will be located in the Althan Quarter in the ninth municipal district. As this year’s location part-
ner, 6B47 Real Estate Investors AG will open the doors to the well-known but never before 
publicly accessible building above the station “Franz-Josefs-Bahnhof” as an exclusive privile-
ge for VIENNA DESIGN WEEK.

Since 1978, the area has been a hotspot of urban planning as a result of the current archi-
tectural complex designed by the architect partnership around Kurt Hlawenicka and Karl 
Schwanzer. With a surface of 2.4 hectares, the area is Vienna’s biggest urban development 
project within the perimeter of the Gürtel boulevard and as such has invited a fair deal of con-
troversy. Especially because the complex has remained a much-discussed issue to this day 
for local residents, architects, politicians and the business community, constitutes a visually 
striking architectural landmark and moreover offers a wide range of attractive plots, the emer-
ging Althan Quarter provides an ideal stage for VIENNA DESIGN WEEK.

„We are delighted that this year’s VIENNA DESIGN WEEK will stop at the Althan
Quarter. This form of interim use will generate many positive impulses for the district. In particular, it

will highlight the attractiveness of this site for contemporary design and urban manufacturing. As
developers, we attach great importance to strengthening these location assets.”
Sebastian Nitsch, Member of the Board, CFO of 6B47 Real Estate Investors AG

>> More information on the Festival Headquartes: Guide p. 48

PASSIONSWEGE

Design as a connecting, creative-productive element: Passionswege curated by VIENNA 
DESIGN WEEK showcases collaborations on equal terms between designers and Viennese 
crafts and artisan enterprises. On the basis of an intensive exchange of know-how, an open 
process facilitates experiments free of commercial constraints in order to develop unexpected 
solutions, projects and products – or simply to ask the right questions. With its open-ended, 
moderated processes of rapprochement between enterprises on the one hand and Austrian 
and international designers on the other hand, the Passionswege format enjoys worldwi-
de renown as a central element of VIENNA DESIGN WEEK. In 2019, Passionswege will 
again connect artisan businesses in the city centre and the focus district with designers from 
Austria, the guest country and Europe in general. Fees and travel expenses will be borne by 
VIENNA DESIGN WEEK with the support of the Vienna Economic Chamber.

“Unexpected alliances, hidden gems, open-ended experiments and a breath of fresh
air: all these are what Passioswege stands for in my opinion and also what makes this

festival format so special – without forgetting that the general public will just perceive the
(admittedly, often lovely) tip of the iceberg, while the preceding months of co-operation

only become visible in the quality of the resulting products.”
Gabriel Roland, Co-Curator of Passionswege

>> More information on the Passionswege: Guide p. 52
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Die Tandems of VIENNA DESIGN WEEK 2019:

1090 Wien

ERLI GRÜNZWEIL / SUSANNA HOFER (AT) with Zinnfigurenoffizin Kovar

The Passionswege represent a special format per se that asks questions, reveals little-known 
aspects, and as a result is intended to enable projects far beyond business as usual. Some-
times, ideas that are too particular even for this open playing field are created. For example, 
the curatorial team of the VIENNA DESIGN WEEK was doing research and came across the 
studio and shop for pewter figures run by Brigitte Kovar. Molded in the traditional way, minia-
ture firefighters, a circus, a market, and of course soldiers are available there. This miniature 
world of pewter figures requires a great amount of care – for this cooperative intervention, a 
documentary, narrative position was chosen, inspired by the photographers Susanna Hofer 
and Erli Grünzweil, who are known for delicately staged still lives that fluctuate between the 
concrete and the magical, and also Homo ludens – humans who play at politics, war, hierar-
chy, and order. The results will be on show in the shop window throughout the entire festival.

STUDIO SAIN (DE/NL) with Drechsler Hermann Viehauser

It’s a feast for the eyes, watching the swiftly rotating wood as it literally melts away under a 
skillfully operated lathe, leaving an elegantly rounded form behind. As one of the last of his 
trade in Austria, Hermann Viehauser knows the satisfaction of woodturning. He possesses 
the age-old skills for what has sometimes been described as the craft of kings, which he lear-
ned from his father. Watching as the forms are created is something that Namuun 
Zimmermann and Martijn Rigters enjoy. Having formed Studio Sain in Vienna, they know how 
to create highly aesthetic objects from the material just as well as shape social processes. 
But where do the formal worlds of the young designers and those of the experienced crafts-
man meet? Fascinated by the dynamism and precision that distinguish Viehauser’s work at 
the interface of ornament and function, Studio Sain captures these qualities in objects.

STUDIO TUT (AT) with Tischlerei Bretschneider – DIE WERKSTATT

Workshops are places of encounters: Materials meet forms, innovative approaches come 
together with time-honored skills, and design solutions are found for problems. Most import-
antly, people come together, share experiences, and work together. One of these workshops 
is that of Maria-Theresia Bretschneider. The lush plants on the façade reveal that 
something special can be found inside – though hiding is the last thing that the master car-
penter’s workshop would want to do. On the contrary, the location on Sensengasse is a lively 
meeting place where individual wishes are satisfied, people work and celebrate together. 
Passionswege 2019 adds another element to the collaborative cosmos at the carpentry shop: 
studiotut. Marie Nemeth and Silvia Stocker, whose company operates under this name, have 
in the past shown how skillfully they can unite content, spaces, and products. On this basis, 
the designers enable intimate – almost romantic – encounters with furniture to make the 
uniqueness of craftsmanship tangible.
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TEEMU SALONEN (FI) with Glas Bauer

Plastic palms, pastel lettuce leaves, a car radio, a greenish chunk of glass – the set pieces 
used by the Finnish designer Teemu Salonen in his works seem to come from the most 
remote nooks of everyday life. Frequently set in hand-shaped connecting pieces, these found 
objects are on the one hand parts of paradox scenarios and on the other objects of daily use. 
A similar bridge at a completely different place is created by Reinhard Bauer: The master 
glazier runs a small business in the center of Vienna. People come to him when a window’s 
broken or they need new glass for a picture frame. This is the same Reinhard Bauer who, far 
from modern daily life, keeps alive the medieval technique of producing lively, colorful win-
dows from small pieces of glass and lead dividers. The Passionswege set the goal of disco-
vering the worlds that would be created when these two men work together, both in their own 
way removed from and at the same time linked to the present. That kind of bridge is to the 
taste of the VIENNA DESIGN WEEK.

TERESA BERGER (AT) with Galvanik Austria

Metal is not commonly associated with naturalness. The fact that organic material and hard, 
shiny surfaces are in no way mutually exclusive is proven by Helga Tauer with her highly 
individual galvanizing business. Electrical current is used to apply a metal coating to items 
brought in by customers, everything from plants to sports equipment. The haptic and opti-
cal qualities of surfaces and their sensuous influence on our interactions with objects was 
explored by Teresa Berger at last year’s VIENNA DESIGN WEEK. She presented a collection 
of unusual objects to be used for eating. The designer also employed this fine sense when 
dealing with subtle surface qualities while working with electroplater Helga Tauer. Together, 
they devote themselves to a problem for nature created by our consumer culture: pollution of 
the oceans and the dying of coral. And so, metallized single-use plastic was turned into poetic 
monuments to the oceans’ diversity of forms.

1010 Wien

VILLE KOKKONEN (FI) with J. & L. Lobmeyr

When people think of glass, they must also think about light. Nowhere else is this more 
apparent than at J. & L. Lobmeyr. There, the light doesn’t merely refract into the innumerable 
facets of the crystal chandelier, it also plays on the surface of the virtually immaterial frosted 
glass. Put briefly: The craftsmanship of J. & L. Lobmeyr’s workshops makes it possible to 
capture the light. Is it any coincidence that a country like Finland, where sunlight’s a valuable 
resource, is equally famous for glass manufacturing? Also, the daylight lamp designed for 
Artek by Ville Kokkonen, one of the Scandinavian country’s most distinguished industrial de-
signers, can be found in many Finnish homes. How Kokkonen can work with the abundance 
of craft possibilities at J. & L. Lobmeyr, which contrasts with the sobermindedness his home 
country’s so well known for, is shown by this year’s Passionswege. Together, the designer 
and manufacturer will search for light – both in solid blocks and fragile bubbles of glass.
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STADTARBEIT

The Stadtarbeit / City Work format of VIENNA DESIGN WEEK is an open concept that, via 
an open call, enables everybody to participate in the festival with projects in the field of social 
design. Every year, up to five concepts distinguished by special qualities relating to societal 
and social issues are selected by an expert jury and implemented in the course of the festival. 
This format is supported under the MehrWERT sponsoring programme of Erste Bank. Since 
2015, the Erste Bank MehrWERT Design Prize is moreover awarded annually to a winning 
project of the City Work format selected by the jury.

Jury members: Alexandra Fruhstorfer (Designer and winner of the Erste Bank ExtraVALUE
Design Award 2018 in the team of 1070 UNSEEN – SIGNALS FROM OFFSTAGE), Jutta 
Kleedorfer (Municipal Department 18, formerly Mehrfach- und Zwischennutzung), Ruth 
Goubran and Theres Fischill (Erste Bank), Clemens Foschi (Caritas, Archdiocese of Vienna), 
Lilli Hollein (VIENNA DESIGN WEEK)

„Every year, VIENNA DESIGN WEEK becomes a highlight in the abundance of great Viennese events. 
Of course, I‘m particularly impressed by the incredible locations of interim use, which are revived and 

filled with extremely interesting design, food for thought, encounters and audiences. 
Bravo and thank you very much!“

Jutta Kleedorfer (Municipal Department 18, formerly Mehrfach- und Zwischennutzung)

„City Work is and remains a labour of love for VIENNA DESIGN WEEK. This year as in the past, 
we want to promote projects that take up social and urban challenges and reveal the 

social potential of our focus district.”
Hanna Facchinelli, Project Management Stadtarbeit

The Stadtarbeit projects 2019:

COOKING UP STORIES – COOKING WITHOUT BORDERS    
Can Denzer / Elena Doncev / Julia Habarda / Elizabeth Sharp

ALSERGRUND ON DISPLAY    
Lucy Li / Stephanie Kneissl     

A SEARCH FOR TRACES – LISTEN BEHIND THE FAÇADES!
Tamara Bauer / Natascha Ickert

TO COUCH IN PUBLIC
Mechthild Ebert / Elina Kränzle / Jonas Malzahn

SPECULATIVE INSTITUTE FOR SOCIAL INTERVENTIONS
SISI

>> More information on Stadtarbeit: Guide p. 54
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URBAN FOOD & DESIGN

2019 marks another close co-operation of VIENNA DESIGN WEEK and the Vienna Business Agency by presenting 
their second collaboration under the Urban Food & Design format. This year, the Vienna Business Agency called upon 
the city’s creative professionals with a challenge to submit solutions addressing the theme of consumption. After all, in 
30 years from now, close to two thirds of the world population will live in cities. To ensure the liveability of cities, their 
inhabitants must be supplied efficiently and sustainably; this calls for alternative forms of consumption and innovative 
ways of thinking. It was the goal of this challenge to look into possible solutions to these questions and to propose 
ideas for their implementation.

Together with the VIENNA DESIGN WEEK, the Vienna Business Agency and its creative center departure invited 
tenders for a challenge on Urban Food & Design in summer 2019. The five best concepts were selected by a jury of 
experts and will be presented in the Food in Progress exhibition.

Jury: Alice Jacubasch and Elisabeth Noever-Ginthör (Vienna Business Agency), Ulrike Haele (New Design University 
(NDU) St. Pölten), Andreas Wiesmüller (HEUER am Karlsplatz), Lilli Hollein and Julia Schanderl (VIENNA DESIGN 
WEEK)

“The success of the Urban Food & Design format last year has shown the necessity both of giving indepth
thought to this issue and reconsidering relevant positions. More than ever before, we are

faced with the questions of alternative and sustainable food resources, economic production
methods and effective supply channels for an ever-increasing number of people. With the Urban

Food & Design challenge and the eponymous format, we generate impulses that help 
the cities of tomorrow to prepare for dealing with these issues.”

Elisabeth Noever-Ginthör, Vienna Business Agency

“The Urban Food & Design format creates a platform within the scope of the festival in order to
enable designers and creative professionals to ask questions regarding food production and consumption,

to develop future-oriented strategies and to question traditional positions of design within society by
looking beyond the boundaries of aesthetics and functionality.”

Julia Schanderl, Project Management Urban Food & Design

Die Urban Food & Design Projekte:

FRUITING BODIES – DIE FRUCHTKÖRPER
Alexandra Genis

GROWN THIS WAY – AN AESTHETIC ATTACK ON A SOCIETAL BEHAVIOR
Amina Steiner

EGG TO GO
Anastasia Eggers / Ottonie von Roeder
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CONTEMPORARY SILVERWARE
Jakob Glasner

TASTE THE NOW
Orlando Lovell      

>> More information on Urban Food & Design: Guide p. 56

DEBUT

Every year, VIENNA DESIGN WEEK employs its Debut format to invite one Austrian univer-
sity and one university from the guest country to Vienna in order to present their educational 
and research approaches through one outstanding project each during the festival. In this 
way, students from e.g. the Aalto University, Helsinki, are given a platform to showcase and 
test their work within the scope of an international design festival.

“One of the most outstanding strengths of design is its ability – stemming from its very
nature as a set of tools and skills – to flexibly confront current challenges as they arise. Nurturing

intensive contacts with newcomers is essential for highlighting and fostering this capability for
self-renewal. Therefore, VIENNA DESIGN WEEK invites educational institutions on an annual

basis to present themselves and their students. In this context, we attach particular importance
to not only showcasing debuts but rather strive to experience and perceive products and

processes that are truly novel.”
Gabriel Roland, Project Management Debut

>> More information on Debüt: Guide p. 48
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GAME DESIGN

In the wake of the great success of the Virtual & Augmented Reality focus of 2018, VIENNA 
DESIGN WEEK aims to once more widen the perception of design by giving space to digital 
positions, thereby appealing to new target groups. Towards this goal, the game design focus 
wants to represent the local game development scene and its work in manifold ways as well 
as to create a hub that provides reciprocal interactions as well as contacts with international 
partners, other fields of design and the business community. This year’s game design focus 
will be curated by Jogi Neufeld (Subotron) and Erwin Bauer (buero bauer).

For this purpose, the time-tried lab format of VIENNA DESIGN WEEK will be reactivated and 
transformed into a trial venue and experimentation room for game and graphic designers. In 
this way, visitors are provided with glimpses into, and a hands-on understanding of, design 
and creation processes, as game developers and graphic designers find ways of direct, live 
co-operation at the festival headquarters.

“Digital, interactive games are labs for risk-free experimentation with competitive or
shared challenges and, through technological innovations and artistic openness, allow for novel

design options. The game design focus of VIENNA DESIGN WEEK fosters participatory synergies
and triggers co-operative processes beyond rules and targets. Different settings at the festival

headquarters connect local game developers with the international scene and render the
interdisciplinary potentials of the medium transparent.”

Jogi Neufeld, SUBOTRON

The Game + Graphic Lab will be accompanied by an extensive framework programme that 
provides interactive and discursive insights into a design discipline of near-limitless 

dynamism.

“Watching designers at work, being able to interact with them and ask
questions, learning to understand what exactly their work consists of – all this provides visitors
to the lab of VIENNA DESIGN WEEK with a very special inside view into the design process of

creative professionals. With this year’s game design focus, we aim to take up a playful issue
that fascinates all generations and is of constantly growing relevance.”

Erwin Bauer, buero bauer

The Game Design projects:

GAME+GRAFIK – LABOR
VIENNA DESIGN WEEK / buero bauer / SUBOTRON
Mit Vivien Schreiber, James D. Patton (Spinnortality), Raimund Schumacher (Lost in the 
Garden), Julia Schreiber,  Korinna Lindinger (maschen.at), Matthias Maschek (Lost in the 
Garden), Mateusz Gorecki (Rarebyte), Jana Frantal, Johanna Pirker (TU Graz), Philipp 
Seifried (Iron Mountain Interactive), Max Csuk (Rifter), Gabriel Schönangerer (gabs).
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GAME JAM – STUDENTS DEVELOP PROTOTYPES
VIENNA DESIGN WEEK / SUBOTRON
Participating institutions: Alpen-Adria-Universität Klagenfurt, Donau-Universität Krems, FH 
Oberösterreich – Campus Hagenberg, FH Salzburg, HTL SPengergasse, SAE Wien, 
TU Wien, etc.

PECHA KUCHA NIGHT VIENNA: GAME DESIGN
PECHA KUCHA
In cooperation with SUBOTRON. 

PRESS START – EXPERIENCE AUSTRIAN GAMES INTERACTIVELY
VIENNA DESIGN WEEK / SUBOTRON
Part of the exhibition will be the puzzle game “Old Man’s Journey” by Broken Rules, the
point-and-click adventure “The Lion’s Song” by Mi’pu’mi Games, the multiplayer racer “Light
field” by Lost in the Garden, and the dystopian business simulation “Spinnortality” by James 
D. Patton.

DESIGN/SMITHY
VIENNA DESIGN WEEK 
Talk with: Werner Krammer (Mayor, Waidhofen an der Ybbs), Antrei Hartikainen (Designer
from Fiskars), Laura Hirvi (Finland Institute in Germany), Theresia Hauenfels (Cultural histori-
an, Danube University Krems, Center for Museum Collections Management), Johanna Vuorio 
(Nikari) Moderation: Barbara Eggert (University of Art and Design Linz)

>> More information on Game Design: Guide p. 50

EDUCATION

Design for all! With a varied roster of workshop and tour programmes, VIENNA DESIGN 
WEEK invites visitors of all age groups to get informed, have fun and find inspiration – in 
brief, to experience and personally access design firsthand. In addition to numerous explo-
ratory jaunts through Vienna in general and the focus district in particular, VIENNA DESIGN 
WEEK will offer thematic communication and mediation programmes on topics that include 
architecture, social design and crafts. The schools tours, which will again be conducted by 
the mediation team “Wanderklasse” (Itinerant Classroom), will highlight ways in which de-
sign impacts everyday life as well as places where design is actually happening in Vienna. 
In addition, a useful handout will be available for teachers to enable them to take their pupils 
independently through the world of design.

>> More informtion on Education: Guide p. 38
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TALKS

Let’s talk about it! In lectures and panels, the VIENNA DESIGN WEEK addresses various 
aspects of design: The hand-forged profiles of the Finnish town of Fiskars and Waidhofen 
an der Ybbs in Lower Austria, for example. Alvar Aalto has an equally memorable biography. 
While Tiina Parkkinen elaborates on his work, the writer and cartoonist Tex Rubinowitz draws 
parallels between Japan and Finland. There are also current events from Austria:
On election day, culture spokespeople explain their view of cultural policy. A self-image from 
a design perspective is outlined by the collective postprodukt. The local gallery scene, on 
the other hand, undertakes a critical stocktaking. The we in an urban context is the topic of a 
Stadtarbeit discussion. And while the technology philosopher Vera Bühlmann paints a picture 

of tomorrow’s architecture, Ebru Kurbak weaves together technology and textile design to 
create a speculative narrative. Furthermore, this year’s festival program offers a great deal 
more (such as the topic Game Design!) for exchanges, discussion, and reflection.

>> More information on our Talks: Guide p. 42

PROGRAM PARTNERS

Alongside the curated formats, our program partners also contribute significantly to the great 
variety of the festival. National and international enterprises, museums, institutions, galleries 
and design studios are invited to present their activities through temporary contributions in 
the course of the ten-day event, to participate in the local design scene and at the same time 
to benefit from the comprehensive network and strong media exposure of VIENNA DESIGN 
WEEK. The contributions by our program partners thus familiarise festival visitors with design 
from a great variety of perspectives in addition to reflecting the creative potential of the world 
of economy and business. Cultural institutions pool their presence in the context of the festi-
val, and the integration of the local scene into international networks is made visible.

At previous festivals, around 60 program partners participated annually in a great variety of 
locations. The contributions – from experimental exhibitions to pop-ups and performances – 
either extend over the entire duration of the festival or are conceived as one-off events. 

“No matter whether it’s big enterprises or tiny studios – everybody is welcome to
join in. When planning the festival, diversity is not only desirable but essential. As in previous

editions, the activities of our programme partners specially developed for VIENNA DESIGN
WEEK are certain to amaze and fascinate our visitors.”

Laura Winkler, Project Manager Program Partners
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The Program Partners of VIENNA DESIGN WEEK 2019:

25hours
a-l-Design (Alexander Lorenz)
Altstadt Vienna
Angewandte
Bildrecht
BMDW
ChmaraRosinke
Co_rizome
Collectors Agenda
Comploj
designaustria
Engelstein & Grünberger
EOOS x Vöslauer
Feinedinge
GEBA
Hofmobiliendepot
Karak
Kohlmaier
Laufen
Lisa Stolz / MOWO
Lobmeyr
Thomas Schiefer
Lukacs Laszlo
MAK
Mano Design
Marco Dessi

>> More information on our Program Partners: Guide p. 60

Miki Martinek
MT Tape, Merlo Kamoi
Muthesius Hochschule
NDU
Neuzeug
Österreichische Werkstätten
Patonic
Patrick Rampelotto
Patrick Wertheimer
PECOREATTTIVE
Polnisches Institut
Pro-ject
Qwstion
Raise a Plant
Rauminhalt
Rudolf Vienna
SKICA
Spazio Pulpo
Studio Ariane Shirvani
Swarovski
Taborstraße 51
TMW
TU Graz
University of Derby
Zweigstelle
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Press Contact

a b c works
Ana Berlin, Vanessa Lindenau, Pia Prezelj

T: +43 (0) 660 475 38 18
E: media@viennadesignweek.at
https://abc-works.today
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Find more information and press images via
https://www.viennadesignweek.at/presse/

VIENNA DESIGN WEEK ONLINE

viennadesignweek.at
facebook.com/VIENNADESIGNWEEK
instagram.com/VIENNADESIGNWEEK
twitter.com/VIENNADESIGN

#viennadesignweek #vdw19


